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WRAP’s Vision

A world in which
resources are used
sustainably




Courtauld 2025

is an ambitious voluntary
agreement that brings
together a broad range of
organisations involved in the
food system to make food and
drink production and Action will

consumption more be delivered
through
collaboration,
harnessing the
power of
partnerships, shared

sustainable.

expertise and
innovation

More info: http://www.wrap.org.uk/food-drink/business-food-waste/courtauld-2025



http://www.wrap.org.uk/food-drink/business-food-waste/courtauld-2025

Our
collective
ambition

is to cut the amount of
resource needed to provide
our food & drink by

Targets

20%

reduction in
food and drink
waste

one fifth in 20%
ten years reduction

More info: http://www.wrap.org.uk/food-drink/business-food-waste/courtauld-2025



http://www.wrap.org.uk/food-drink/business-food-waste/courtauld-2025

Food producers / manufacturers
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Food Waste
Reduction Roadmap

and >50 other
large food businesses
commit to Target, Measure
and Act’ on food waste,
adopting SDG12.3, or
setting a target contributing
to the SDG12.3

Businesses have adopted
common food surplus
and waste measurement
template and guidelines

[—————————a]
Agreementon a
consistent way to invite
suppliers to implement
Target, Measure, Act’
[e—————
Trade bodies agree to
encourage and support
members to ‘Target,
Measure, Act), and
facilitate reporting
e S ]
Roadmap launched

Sept 2018
e — ==&

wrap

Mar 2019 ',

More businesses are
measuring food surplus
and waste in their own
operations in accordance
with adopted guidelines

More businesses have
an action plan to reduce
food waste in their own
operations
_
Retallers have engaged
their suppliers to ‘Target,
Measure and Act’ on food
surplus and waste

Whole Chain Food Waste
Reduction (FWR) plans are
agreed with key suppliers

]
Retallers and other
businesses are engaging
consumers to influence
their behaviours and
reduce their food waste

More info at: http://www.wrap.org.uk/food-waste-reduction-roadmap

Industries:

Production and

Large business =

manufacture >250 employees
Hospitality and Food =

Food Service (HaFS) food and drink
Retail

' 6L0Z 3das

More businesses are
publicly reporting food
surplus and waste in
their own operations - as
individual companies or
via other channels

All large retallers and
50% of other large food
businesses have a target
and are measuring,
reporting and taking
action on food waste
_=
Large food businesses
are engaging their
suppliers to ‘Target,
Measure and Act’ on
food surplus and waste
[

WRAP reporting on
progress under C2025

100% of large
food businesses
have a target and are place
measuring, reporting
and taking action on
food waste

Reporting

Supportin,
awn p'p S agd
operations e
consumers

>100 active whole
chain FWR plans in

—_—
WRAP reporting on
progress under C2025

Food waste to sewer

is being robustly and
routinely quantified,
using agreed approach
Re-baselining undertaken,
where needed

75% of large food
businesses have a target
and are measuring,
reporting and taking
action on food waste

>50 active whole chain
FWR plans in place
—
WRAP reporting on
progress under C2025

Milestones

Businesses have
achieved the food
waste reduction
target for their own
operations

All large food
businesses taking
action to help
reduce consumer
food waste

Whole chain FWR
plans in place with
all key suppliers
L |
Report on UK
progress vs SDG12.3

Target
C MegsuD
Act=—>



http://www.wrap.org.uk/food-waste-reduction-roadmap

Different uses, different needs

Can be lower accuracy Lower accuracy

May not require many details Requires detail

nderstand &
Prioritise

progress

Higher accuracy Higher accuracy

May not require many details May not require many details

Based on section 2.1 of Technical Report on FW measurement, Commission for Environmental Cooperation



http://www3.cec.org/islandora/en/item/11813-technical-report-quantifying-food-loss-and-waste-and-its-impacts

How does the UK
measure food
waste?

Food retall




3 Retail: Method

 Data from Courtauld

signatories
» Around 85% of market supplied
data
. . * Quality assure data

N

——

 Scale to account for
missing market share




Retall: Method

* Methods used by retailers
for quantification:

» Direct weighing of separated
food waste

« Scanning of wasted items



http://www.wrap.org.uk/sites/files/wrap/Courtauld Commitment 2025 - baseline report for 2015.pdf

How does the UK
measure food
waste?

Food
manufacturing
| processing




Manufacturing:
Method

e Similar method for
retailers not used

 Insufficient coverage of
sector

« Signatories unlikely to be
representative




Manufacturing — method

No. of Waste per business, | | % of waste that

businesses, by: | | by: is food, by:

= Size of = Sjze of business =  Subsector
business = Subsector = EWC code

= Subsector = EWC codes

Government IPPC data reported to On-site assessment
business dataset UK Environment Agency | | by WRAP

More info: http://www.wrap.org.uk/sites/files/wrap/Courtauld%20Commitment%202025%20-

%20baseline%20report%20for%202015.pdf



http://www.wrap.org.uk/sites/files/wrap/Courtauld Commitment 2025 - baseline report for 2015.pdf

Manufacturing:
Issues

« Expensive to obtain food waste
factors (%s)

« |IPPC data only for larger
companies

« Small sample sizes

« Sludges and sewer waste —
what % is food?




Manufacturing — the future?

Industries:

Food Waste PET SENDE ow  swennsepn =  Obtain sufficient data
Reduction Roadmap =i S ™™ TGwme’ @

Retal

from businesses

and >0 other Mar 2019 More businesses are 100% of large >100 active whole Businesses have
large food businesses publicly reporting food food businesses chain FWR plans in achieved the food
surplus and waste in haveatargetandare  place waste reduction
their own operations - a5 measuring, reporting targetfor their own
‘adopting SDG12.3, or d tak on operations

=
SRR e o e WRAP reportingon u .
e R (D)
—() = .
— Al large retallers and businesses taking
Businesses aveadopeed 19 o o a
Sedtnad | ’ e
Eamlanin | Tt
template and guidelines More businesses are reporting and taking
e o e "
o ot e

—(D) e e
o Whe R
e operations i accorcance —— e ||
consisienc way o nvice with adopted guidelines Large food businesses — Eivey supprers
Supplers o mplement e areEngagng e

i T % )
Target, Measure, Act suppliers to Target,

Measure and Act on Y Report on UK
food surplus and waste progress vs SDG12.3

More businesses have
an action plan to reduce
Trade bodies agree to

encourage and support

o .
members o Targe, WRAP reporcing on Eoang romadyand u

Weasre, At o = e et ias

faclitate reporting . cheirsupplers (o Target, agree .

—— e Aecton el g Cecnen,

e e e CEt

Whole Chain Food Weste 75% of large food

Reduction (FWR) plans are businesses have a target

agreed wih key suppliers and are measuring, m e O
reporting and taking
action o food waste

Retallers and other

>50 active whole chain
FWR plans in place

reduce their food waste = ———

=  Precursor to acting

More info at: http://www.wrap.org.uk/food-waste-
reduction-roadmap



http://www.wrap.org.uk/food-waste-reduction-roadmap

REFRESH — Voluntary Agreements

The diagram below illustrates the five

Voluntary agreement (VA) key stages involved in developing an e
effective voluntary agreement. relevant step

approach piloted in:

= Germany
= Hungary
= The Netherlands _

_ Five key
= Spain steps
Different focus for each VA
= Sector

= Type of solution
= Partners

Each step in the diagram above links to the section
of the guide with further information and examples

Source: http://www.wrap.org.uk/sites/files/wrap/WRAP Global Voluntary Approach to Cutting Food Waste.pdf



http://www.wrap.org.uk/sites/files/wrap/WRAP_Global_Voluntary_Approach_to_Cutting_Food_Waste.pdf

Voluntary Agreements

The diagram below illustrates the five i
) Interactive

key stages involved in developi
Lessons learnt: effective voluntary agreement, L

Data is not always

forthcoming S—

steps

Each step in the diagram above links to the section
of the guide with further information and examples

Source: http://www.wrap.org.uk/sites/files/wrap/WRAP Global Voluntary Approach to Cutting Food Waste.pdf



http://www.wrap.org.uk/sites/files/wrap/WRAP_Global_Voluntary_Approach_to_Cutting_Food_Waste.pdf

How does the UK
measure food
waste?

Household
food waste




Household food waste

Food waste (kg per person per year)
100 -

95 -
90 -
85 -

I

| T T T T T T T T 1

2007 2008 2009 2010 2011 2012 2013 2014 2015

Source: Synthesis of Food Waste Compositional Data 2014 & 2015



http://www.wrap.org.uk/sites/files/wrap/Synthesis_of_Food_Waste_2014-2015.pdf

Household food waste — where?

Household food and drink waste (kg / person /year)

140
120
100
80
60
40
20
0

® Home compost

Sewer

m LA collected

2007 2010 2012 2014 2015

Source: Household food waste: restated data for 2007-2015



http://www.wrap.org.uk/sites/files/wrap/Household food waste restated data 2007-2015 FINAL.pdf

Household food waste —what?

Cost Fresh vegetables and salads

Weight

B Drink

® Fresh fruit

= Meat and fish

M Bakery

® Dairy and eggs

B Meals (home-made and pre-

prepared)
m All other food and drink

Source: Household food waste: restated data for 2007-2015



http://www.wrap.org.uk/sites/files/wrap/Household food waste restated data 2007-2015 FINAL.pdf

Household food waste —why?

Accidents Other 2%

Not used
in time
41%

Personal
preference
28%
Restated

Source: Household food waste: restated data for 2007-2015



http://www.wrap.org.uk/sites/files/wrap/Household food waste restated data 2007-2015 FINAL.pdf

Key Points

« Important to clarify reasons
for quantification

* Despite quantifying for 12
years, methods in UK still
being refined

« Supply chain: Challenge due
to access to FW




CONTACT US

tom.quested@wrap.org.uk

Second Floor
Blenheim Court

19 George Street
Banbury, OX16 5BH
UK

Telephone:
+44 (0)1295 817890
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